Ornamental Flowers and Plants: a Large Market for Europe by Puigdollers, Joan Ignasi
O R N A M E N T A L  F L O W E R S  
AND PLANTS: A LARGE 
M A R K E T  F O R  EUROPE 
IN THE LAST FEW YEARS THE PRODUCTION OF 
ORNAMENTAL FLOWERS AND PLANTS HAS UNDERGONE 
IMPORTANT CHANGES. THIS DEVELOPMENT HAS PROVIDED 
CATALONIA WITH THE OPPORTUNITY TO ESTABLISH THE 
"MERCAT DE LA FLOR 1 PLANTA ORNAMENTAL" IN 
RESPONSE TO THE NEEDS OF A LIVELY SECTOR IN A HIGHLY 
COMPETITIVE MARKET. 
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A N D  F I S H E R I E S .  G E N E R A L l T A T  D E  C A T A L U N Y A  
C A T A L O N I A  
ver since B. Farina first started 
growing carnations in the Ma- 
resme in 1923, flower growing 
in the region has steadily increased, 
and is now a fundamental part of its 
agricultural production. 
The cultivation of ornamental flowers 
and -later- plants has extended to 
other regions. By the sixties, production 
was enough to satisfy the needs of the 
national market and, at the same time, to 
generate a sizeable volume of exports. 
The appearance of new Spanish and 
international competitors, on the one 
hand, and the improvements in commu- 
nications, on the other, have led to im- 
portant changes in the situation. The 
new competitors from abroad and the 
new Spanish production areas have 
achieved lower production costs as a 
result of the difference in wages and 
the different needs as regards inputs, 
particularly heating. lmprovements in 
communications, and in particular the 
appearance of refrigerated heavy 
goods lorries, have reduced distances 
and have placed the European markets 
within reach of the most remote produc- 
tion areas. 
In response to these developments and 
the changes they have brought about in 
the existing situation, the Generalitat de 
Catalunya considered the need to 
create a means of responding to them. 
Indeed, the individualized structure of 
production meant that the commercial 
offer was widely scattered, and while 
this has been sufficient up until now, it is  
clearly unable to attend to the present 
needs of a lively sector in a competitive 
market. 
The definitive premises of the "Mercat 
de la Flor i Planta Ornamental de Cata- 
lunya" were inaugurated in 1987. The 
building, which is  modern and func- 
tional, is  amongst the best of its kind in 
Europe, since it has been able to learn 
from earlier experiences in this field. As 
well as the Generalitat de Catalunya's 
"Departament d'Agricultura, Ramaderia 
i Pesca" (DARP), practically the whole of 
the sector has played a part in its con- 
struction. The DARP provided the site and 
completed the infrastructure, and the 
growers constituted the "Societat Agra- 
ria de Transformació" (SATI, with more 
than 450 members and sufficient capital 
to build the market building without 
having to turn to the financia1 sector for 
support. 
The "Mercat de la Flor i Planta de Cata- 
lunya" is  destined to take first place in 
Spain and to be the natural market for 
the countries of the south of Europe. The 
ideally located Alsmer market (Holland) 
in relation to the northern European 
countries can only be matched by the 
market at Vilassar de Mar in relation to 
the countries of the south. 
